PERSONALITY AND ATTRIBUTES

performance.) Other similar instances are numerous
and instructive enough to make a small book of caution-
ary tales. The tale of the railway superintendent gives
perhaps the best warning of all. He was an efficient but
nervous man, and had been invited to travel with the
Prince over the particular section of line which he con-
trolled. It was too much for him. Each time he was
addressed, and before each of his replies, he stood and
stiffly bowed, at least as stiffly as the swaying train
permitted. He made the Prince as nervous as himself,
and when he rose for the tenth bow, the Prince implored :
" For heaven's sake, sit down. You'll be spilling your
drink if you go on like that."

No view of the Prince's personality will be in perspec-
tive which does not recognise the natural ease of his
manner towards everyone he meets. This, as much as
anything, has accounted for the charm which people of
all classes and races have found in him. Such charm as
his does not depend in the least upon publicity. There
is no need to remark that publicity enters into the Prince's
life, that, indeed, it is a department requiring the most
careful organisation and supervision. He would not be
a twentieth-century Prince if he disdained to avail
himself of the benefits of newspaper circulation, of radio
and of the films. The point is, his charm works its
end upon the public's senses, in spite of publicity's
influence. For it will not have escaped the observant
reader's notice that this will-o'-the-wisp called Charm
has become so much rarer since we have started the vogue
of advertising personality. Personality has now become
a synthetic product, consisting of a good word for this
skin lotion, a compliment to that cigarette, and a round
of applause for so-aad-so's tablets for this and that and
everything. Personality is so easily manufactured:
" all you have to do " is to send a photograph and sign
the form. But Charm? Whither has Charm fled?
Does she find advertisement shy-making? Without a
doubt, she does, and rightly does. But not all publicity